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Corporate wellness and male engagement facts  

• Women are more likely than men to take part in workplace programs.

• Men were more likely to get flu shots at work and to participate in smoking cessation 
programs.

• 40% of men responded that their families prompt them to participate. Targeting female 
spouses may be an effective way to encourage greater engagement among male employees. 

White Paper report from the health services company Optum (2014)



Source: GP Patient Survey - July 2016

Barriers -What is holding men back?

Work Demands / No Time / Masculinity stereotypes / Men's needs not addressed 

Lack of Trust / Fear / Embarrassed

Source: GP Patient Survey - July 2016

% Visited GP in last 3 months:

Full-time Part-time
Full-time 
student

Unemployed Retired

Men 37% 46% 33% 52% 59%

Women 53% 57% 51% 66% 58%

https://gp-patient.co.uk/
https://gp-patient.co.uk/


Rules for Male 
Engagement



Appealing 
language 



Appealing 
Visuals



Using male oriented 
terms eg activity rather 
than health, regaining 
control rather than 
health seeking) makes 
projects more familiar 
and less off putting.
Robertson et al 2015  

Wellbeing 
Male 

Engagement

Strategy

Quarterly focus 
groups

Champions and 
engage training

Inviting 
Comms/Language

On company 
time 

Dedicated  1-2 
hours wellbeing 

Pysch Safety

Time

Comms

Destigmatise 
mental health
at work 



Roadmap
for the future

• Promote the yearly Men's Health Week (14th June 2021 to 22nd

June 2021)

• Join the Men's Development Network

• Train supervisory / managerial staff in the ENGAGE Men's Health 
program

• Do a needs assessment of your staff considering gender needs

• Consider the needs of Men in your Wellbeing Strategy o

• Managers / Leaders lead by example by integrating wellbeing into 
their teams and engaging personally in the wellbeing programs 
offered. 

• Promote Movember

• ray of plans to evolve so they can be more effective. The key is for 
the architects of


